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WHITE COFFEE _PUR-

CHASES THE COFFEE
DIVISION OF J&C DIS-

TRIBUTORS

tion, a third gencration, family-
owned coffee business that has
been importing and roasting col-
fee for more than 60 yvears, has
announced that it has purchased
the coffee account division of
Lindenhurst-based J&C Dis-
tributors. The purchase will
increase White Coffee’s busi-
ness by 10% and help to grow
White CofTee’s presence in the
Hispanic market, Since the
acquisition, Juan Rameriz,
president of J&C Distributors, s
well-known wholesale distribu-
tor in the Latino market, will be
working with White Coffee on
maintaining ¢xisting business
and establishing new relation-
ships with clients in the New
York metropolitan arca.  “We
think this is a great opportunity
for us. We are working with
some wonderful distributors and
smaller accounts and are very
excited 10 take a larger presence
in the Hispanic community,”
says Jonathan White, executive
vice president of White Coffee.
“This is a new market for us and
the New York metropolitan area
has such a growing Hispanic
population that we think we can
provide a great product and ser-
vice too.” J&C Distributors is a
wholesale distributor of grocery
and related products that has

politan area

company was founded by Juan
Rameriz and is
one of the leading
distributors in the
New York metro-
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